
 

Annexure – I  

Name: Pooja Dhiren Kunwar  

Enrollment No: 129990992021 

Branch: Management 

Title of the Thesis: A study on Consumer Behaviour towards Organized Apparel 

Retail Industry with reference to Gujarat 

Abstract 

The growing demand of apparel for clothing as well as fashion consciousness among various socio-economic 

background of population around the world and in India is linked with the success of the apparel retailing sector. 

While reviewing the literature on buyer behavior as well as retail marketing, only microscopic number of studies 

has been found available that analyzes how consumer behavior functions in retail market. Considering the 

importance of the study in India, it was proposed to conduct the study with primary objective of consumer 

behavior towards organised apparel retail industries in the state of Gujarat having heterogenous population and 

the four cities. 

Descriptive research design was adapted to interview total 600 consumers based on convenience sampling 

method from various organized apparel retail shopping Malls. The objective based key findings of the research 

were, 1. Demographic factors such as gender, age, education and occupation showed significant influence on 

the consumer buying behavior for apparels; 2. The most significant store attribute factors which affects the 

purchase behaviour of consumers were ambience and branded-quality stock availability, store design, buying 

motivators. In the Visual Merchandise factor analysis, the consumer’s buying behaviour was mostly influenced 

by elements like advertisement theme, impulse buying, attractive offer and ambience. 3. The study showed 

impact of demographic factors such as family income, age group, education and occupation on salesmanship 

and courtesy affecting buying behaviour. 4. The study revealed strong impact of demographic factors such as 

occupation, annual family income, and education on salesmanship and courtesy affecting buying behaviour. 

The study will help in comprehensive understanding of the Indian organized apparel retail market. This PhD 

thesis will be useful for retail industries, academicians, business school students, researchers. 
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